2024 £E
BEREEML / N—2 3 VEFIBXE
AFR PR — AR A HAE

NEE R&E

k=3 M

AERIKE R 1% 60 790

ARERBAB OB S 5 F THEM -2 22w &,

B I EM T O EDRIAEE, X—Y 0T, 6T RORERAKOBENE ROV Ti
BT TEEZICMOEDL 2 Lo

FAE IR AT IR DA 2 Bl 5 DR A H 5 DT, BB OFRRIE-> TENENIEL i
ATAHZ L,

R, FRE RO S L7 EMIc~ — 2 72l d 5 2 Lo

MEMF 3RO RnT &,

A TETRE LW &,



Bl lL, FIV—7T [IFEFIRMEDORE] I2OWTHET L7212, Clean the World & W»
IHMEDEIHRE DA v 7 2 —3lFE2HATV S, LHFONELE L FHA, ()~(8)F THOLKXM

WCEZ RS0V,

Before starting Clean the World, you traveled a lot as a sales executive. How did your job lead
you to the *nonprofit?

I was traveling — New York on Monday, Chicago on Tuesday, St. Louis on Wednesday, Los Angeles,
Thursday and back — and two clients that I personally managed were *Target and *Best Buy,
both *headquartered in Minneapolis. I was in Minneapolis in a hotel room when I came up with the
concept of Clean the World.

In Minneapolis, my alcohol consumption had to be increased to stay warm. So it was one of those
nights that I'm like, “What happens to the soap?” and called the front desk to ask. And they said it
was thrown away — they actually told me to have another cocktail.

I was doing very well, but had an *itch of wanting to do something on my own and thinking
about *sustainability and green technology as an *entrepreneur. And that led to me ask, “What

happens to the soap?” I was looking for items that could be recycled.

The company started in your cousin’s single-car garage — tell me what those early days were
like.

I'm an original born-and-raised *South Floridian, and we were collecting soap from hotels around
the Orlando airport area in my cousin’s garage.

We'd all sit around on upside-down *pickle buckets with potato peelers, and we would *scrape
the outside of the bars of soap to surface clean it.

My other cousin was on the meat *grinder, and he would *grind it down. And then we had these
*Kenmore cookers, and you would cook the soap. All the *impurities would bubble up, and you'd
wipe those off, and it would turn into this paste.

Then we made big wood soap molds, and the paste would dry the next day. We'd wire-cut the

bars, take them out and put them on *racks. We had to have music on — *salsa and *merengue.

How did Clean the World become the operation it is today?
We launched in the garage February 2009.
We were distributing just to local charities in Orlando, and then we had an opportunity to go to

Haiti in July of 2009. We take 2,000 bars of soap and go into a church that has 10,000 people in it.



I remember just saying, “We're gonna come back. We're gonna bring more soap. I promise.”

When we did that trip, our local *Fox affiliate went with us and documented our work. When
it ran in New York, it just so happened that Katie Couric was doing CBS Evening News, and a
senior producer called us in late August or September 2009 and said, “We want to do a piece on
you.”

That’s what forced us out of the garage and into a *warehouse of a friend of ours. He gave us a
little corner spot where we set up our operations.

We were there from September 2009, and we started to get a lot of hotels contacting us from
outside of Orlando, so that's when we started setting up a shipping process to get hotel *bins
shipped to us. About three months later, the *Haiti earthquake hits. We had started to move into
our first facility, a 3,000-square-foot facility in Orlando, and the Haiti earthquake helped drive us

into more advanced machines because the demand really took off for our program.

Tell me about the process of cleaning and reusing the soap.
We have the same type of machines that a soap manufacturer uses.

When we get the soap, the first thing we do is run it through what’s called a *plotter, and the
end of it has a very fine filter that’s pushing all the soap through. And when the soap is coming
out, the filter is catching the hair, paper and all the surface stuff.

That heat and action *disinfect the soap, while the *guys and gals in our facility, who we call

the soap whisperers, have to feel the *batch itself to know if it has the right moisture level so that

when it goes into manufacturing, it's not *crumbling or it's not too wet.
We send our soap on a regular basis to a *third-party lab that does testing on it to ensure that

it'’s all coming through clean.

What should travelers think about when they use soap at hotels?
If you're staying at a hotel that does not use our program, take the soap home with you, keep it
out of a *landfill, use it in your homes. Unwrapped soap can be donated to a local *homeless shelter

or a local charity that you support. We'd much rather get a better life for it.

Getting the world clean, one recycled bar of soap at a time by Victoria M. Walker © The New York Times Company
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[1] Instagram was founded in 2010 as a photo-sharing site where people could post, *curate and
*showcase snapshots from their lives. It became a destination for an endless variety of beautiful,
funky, *far-out and *vibrant images — of food, national parks and everything else — turning into

one of the internet’'s premier visual *repositories.

[2] But Instagram, which is owned by Meta, has in recent years increasingly shifted toward video.
It has introduced *Reels, short videos meant to compete with the video-sharing app TikTok, and
it has launched features to encourage people to make videos together. Its *algorithms appear to
favor videos over photos. Last year, Adam Mosseri, Instagram'’s head, said the site was “no longer

a photo-sharing app.”

[3] That has caused *angst among many Instagram users, who have relied on the app to share
photos, illustrations, comics and other still images with friends and followers. In July, after
Instagram introduced updates to *mimic TikTok’s video features, celebrities like Kylie Jenner and
others *rebelled, declaring an intent to “make Instagram Instagram again.” The *backlash was so

intense that Instagram temporarily reversed the changes.

[4] For artists who make a living through Instagram, the platform’s move toward video is more of
an *existential threat. Many of these artists are photographers, illustrators or graphic novelists
whose work doesn'’t easily translate to video. More and more, they are finding that audiences on
Instagram aren’t seeing their posts, their growth on the platform is *stagnating and their reach is

shrinking.

[5] Some young artists who might have gotten their starts on Instagram are now *venturing to
membership-based photo-sharing apps like VSCO and Glass. Others are exploring professionally

oriented platforms like Behance and LinkedIn or other social media apps like Twitter and TikTok.



[6] “Twitter really matters a lot more than Instagram at this point,” *Mx. Lee said. They now invest
a majority of their energy in Twitter, where, they said, it is easier to *discern how well a post is

performing.

[7] In a statement, Meta said it cared “deeply about all creators, including artists.” The Silicon Valley
company, which is trying to *lure content creators away from rivals YouTube and TikTok, has

invited some artists to join its programs that pay influencers for using its products.

[8] But Mx. Lee, who was recently invited by Instagram to earn a bonus for posting Reels, said the
*Incentives were “even less reliable than freelance illustration.” Even if their Reels received 11

million views in one month, they said, Meta would pay them only $1,200.

[9] Maddy Mueller, 25, who illustrates *infographics and paints backgrounds for animation, knew
that she would have to market herself through social media after she graduated from a university

in 2019. She joined Instagram to post her work.

[10] But trying to attract attention to her art on the app soon became “an *uphill battle” against
the algorithm, she said. Ms. Mueller said she often felt that the number of *hashtags on a post, or
the time when it had been *uploaded, mattered more than the actual content of the post. To gain
exposure for her work on Instagram, she began animating her paintings that were meant to be
still — so that her posts would be treated as videos. Promoting her art meant less time to make it,

she said.

[11] Last year, Ms. Mueller, who lives in St. Louis, started focusing instead on Twitter, where she
discovered a *burgeoning community of artists. She was invited to illustrate *zines, joined private
*Discord groups that shared professional opportunities and increased her following through
hashtag events, in which artists *tweeted and shared content with tags such as #PortfolioDay and
#VisibleWomen. Ms. Mueller now has nearly 5,000 followers on Twitter, compared with about 1,000

on Instagram.

[12] Once she had experienced Twitter's community and growth, she said, “I basically almost gave

up on Instagram.”
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(1) In paragraph [3], due to Kylie Jenner and others declaration, what did Instagram do?| 9 |
Instagram temporarily canceled the movement toward video content.

Instagram increased the degree of change and further expanded its video feature.

Instagram temporarily removed the photo-sharing feature.

® ® ® 0

Instagram introduced updates toward video content like TikTok.

(2) What did the artists in paragraph [4], whose work doesn't easily translate to video, do?

(D They made more effort to create more attractive content for more audiences’ attention on
Instagram.

(2 They stopped sharing their work online and sought real opportunities exclusively.

(3 They formed artist communities on Instagram to increase their visibility and reach.

@ They explored alternative platforms or other social media apps.



(3) What did Maddy Mueller in paragraph [9] try to do after she graduated from a university?

1]

(D She found a job selling artwork she discovered on Instagram because she wanted to connect
with the art world.

(2 She attended art fairs and exhibitions promoted on Instagram to showcase her artwork.

(® She chose Instagram to showcase her work because she wanted to market herself through
social media.

(@ She collaborated with local artists to participate in a community art events, aiming to improve

her painting skills.

(4) According to paragraph [11], how did Maddy Mueller gain more Twitter followers compared to
Instagram? She gained more followers by | 12 .

asking her friends to follow her on Twitter
actively participating in events and connecting with a growing community of artists

joining Twitter to post her video work more easily than on Instagram

® ® 0 0

spending much time to put hashtags and upload content on Twitter
(5) Reading through the article, it is possible to say that in your group presentation.
social media isn't useful for artists and creative professionals

social media should focus on easy photo sharing to keep users engaged

adapting social media to suit your needs and find the right audience and support is important

® ©® ©® 0

exploring traditional ways of showcasing work is important for artists

-10-



3 57771, AEO Students News 2264 v ¥ ¥ 2 — %13 T\wb, IROEMIZH LT, 7%
TRHAROFEL L TEZLZ L (FER, il MENSE) 2 80~100 GEREEOHL L THEERL

&\

B, RXOEMO®RIZIE, HAFERPEERINTWS,

A question from the Students News:

Over the past year or two, there has been a lot of talk about ChatGPT, an advanced interactive Al
that has the capability to respond to questions and instructions in natural language. What do you see

as the advantages and disadvantages of using it?

21~ 240, EMRPRICHRLGSHTINE T 5180 % H#> ChatGPT &\ 9 & 20551
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