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While learning how to develop video games, David Leon Serrano, 21, has been enjoying a fairly
*novel experience for a Spaniard: living in student *accommodations on the southern coast of Spain,
a five-hour drive from his family home in Madrid.

(I\Studying away from home is a familiar experience in many parts of the world, but a relatively

new phenomenon in southern Europe. In Spain, for instance, only about 17 percent of students
get their higher education outside their home region, according to the Spanish government. In the
United States, by comparison, residents account for less than 20 percent of the student population
in most states.

“T think that young people now are starting to understand that if we at least move around
our own country, it is good for our (,development,” Mr. Leon Serrano said, "not only in terms
of finding the best place to study what we want, but also in terms of gaining independence and
becoming a more complete person.”

His *studio apartment, which includes a *kitchenette and a bathroom, costs 700 euros (close

to $800) a month, paid for by his parents. (3yThe Malaga *residency is among 13 such student

housing facilities run by Livensa Living, which is partly owned by Brookfield Asset Management
in Toronto.

The rising *mobility of Spain’s student population is *fueling a surge in investments in student
*dorms, largely funded by foreign *capital. Investors are also tracking the growing appeal of Spain

among (4\foreign students wishing to study there.

The sunshine and outdoor lifestyle of Spain have helped make it the top choice for students
taking part in Erasmus+, the European Union’s university exchange program.

Spain has also increasingly begun to attract Latin American students, especially those whose
native language is Spanish, and it is a popular choice for participants in U.S. programs to study
abroad.

Life on campus was shut down for much of 2020 by the pandemic, but (5\Students have returned

in high numbers, particularly eager to enjoy the community lifestyle they missed while much of

the world was on lockdown. *Real estate investors have *followed suit.

In Malaga, for instance, the number of student housing beds rose almost 50 percent over the

past year, according to (62 study published in September by JLL, a real estate services company.



*Underlining the rebound, new investments in the *sector reached €140 million in the first half of
2021, up 140 percent from a year earlier.

Real estate investors are entering a Spanish student housing market that, they say, was not only
short of supply but also in urgent need of an *overhaul.

(7Catholic religious orders have long dominated the student dorm market in Spain, and they

still provide about half of its beds. But these Catholic residencies rarely have the gyms, cinema
rooms and other facilities that the current generation of students expects, and many also *enforce
conservative rules, including to ensure that male and female students live apart.

In May, Grupo Moraval, a Spanish developer specializing in building student housing, formed a
Yjoint venture with EQT Exeter of Sweden to invest €500 million in student accommodations in
Spain.

“Student mobility is increasing, as is the *appetite for better education,” said Alvaro Soto de
Scals, the chief executive of Moraval.

One reason for lower student mobility in Spain is “(8\21 very strong *parental culture, especially

compared to my experience in the UK. where you're pretty much expected to find your own
place to live once you turn 18, said Amber Banks-Smith, the British assistant manager of
Livensa's student housing facility in Malaga. In fact, the parents pay the rent and handle other

*administrative issues *on behalf of most of the student residents, she said.
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Dorms Pop Up in Spain as More Students Seek Housing Away From Home by Raphael Minder © The New York Times Company
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[1] On a recent Saturday, after a three-mile hike through the Presidio, I stood in a *throng of tourists
looking at the Golden Gate Bridge. As the crowd snapped photos of the San Francisco *landmark, I

decided to join in.

[2] But instead of reaching into my pocket for my iPhone, I tapped the side of my *Ray-Ban
sunglasses until I heard the click of a shutter. Later, I downloaded the photos that my sunglasses

had just taken to my phone.

[3] The process was instant, simple, *unobtrusive — and it was *powered by Facebook, which has
*teamed up with Ray-Ban. Their new line of *eyewear, called Ray-Ban Stories and *unveiled on

Thursday, can take photos, record video, answer phone calls and play music and podcasts.

[4] Tt all made me feel that I was being dragged into some inevitable future dreamed up by people
much more *techie than me, one in which the *seams between the real world and the technology

that supports it had all but vanished.

[5] For years, Silicon Valley has chased a vision similar to that of a *William Gibson novel, where
sensors and cameras are woven into the everyday lives and clothes of billions of people. Yet the
tech companies that have pursued these ideas have often failed to achieve them, as people have

*shunned wearable computers — especially on their faces.

[6] Remember Google Glass, the smart glasses that the Google *co-founder Sergey Brin introduced
while jumping out of an airplane? That project *foundered, with bars in San Francisco at one point
*barring Glass-wearers from entry. Later came Snap’s Spectacles, smart glasses that focused more
on fashion and the *novelty of recording 10-second video clips. That product, too, never really

*broke through.



[7] Now Facebook is aiming to *usher in an era in which people grow more comfortable sharing

their lives *digitally, beginning with what is in front of their faces.

[8] “We asked ourselves, how do we build a product that helps people actually be in the moment
they're in?” Andrew Bosworth, head of Facebook Reality Labs, said in an interview. “Isn’t that
better than having to take out your phone and hold it in front of your face every time you want to

capture a moment?”

[9] Mr. Bosworth rejected claims that Facebook was picking up where others had left off. “This
product has not been tried before, because we've never had a design like this before,” he said,
adding that Facebook and Ray-Ban were focused more on the fashion of eyewear than the tech

inside the frames.

[10] “Eyewear is a very specific category that changes the way you look,” said Rocco Basilico,
chief wearables officer at Luxottica, which owns Ray-Ban and wants to expand into the wearables

market. “We started this product from the design and we refused to *compromise on that design.”

[11] Let's be real for a second. The new glasses, which start at $299 and come in more than 20
styles, face hurdles apart from Silicon Valley's stop-start history with smart glasses. Facebook
has long been under *scrutiny for the way it treats people’'s personal data. Using the glasses to
*surreptitiously film people is bound to cause concerns, not to mention what Facebook might do

with the videos that people collect.

[12] T asked if Facebook's *brand baggage was the reason its name wasn't in the title of the glasses.

The company said that wasn't the case.

[13] “Facebook is not *naive to the fact that other smart glasses have failed in the past,” said Jeremy
Greenberg, *policy counsel for the Future of Privacy Forum, a privacy *nonprofit organization that
is partly financed by Facebook. But, he added, “the public's expectations of privacy have changed

since the days of previous smart glasses releases.”
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Smart Glasses Made Google Look Dumb. Now Facebook Is Giving Them a Try by Mike Isaac © The New York Times Company

According to paragraph [2], how did the writer take the photos? | 9 |

With a smartphone.
With sunglasses.
With a camera.

With a tablet device.

According to paragraph [5], what did the tech companies in Silicon Valley want to do?

They wanted to make wearable computers on faces popular among people.
They wanted William Gibson to come work in Silicon Valley.
They wanted to develop the technology William Gibson described in his novel.

They wanted to know why people didn't try to use wearable computers on faces.

What does Andrew Bosworth want to say in paragraph [8]? E

It is better to hold a phone to take photos and videos than to use a camera.
It is better to hold nothing to take photos and videos than to use a phone.
It is better to use a phone to take photos and videos than to take nothing.

It is better to wear sunglasses to take photos and videos than to take nothing.



(4) From what Jeremy Greenberg said in paragraph [13], it is possible to say in your presentation

that .

Facebook should expand into the wearable market with Ray-Ban
Facebook should focus on Silicon Valley's stop-start history more
Facebook should provide its financial support to Jeremy Greenberg

Facebook should consider how to treat people’s personal data more privately

(5) Reading through the article, it is possible to say that in your group presentation.

(D smart glasses failed in the past because people didn't feel comfortable digitally sharing their
lives

(2 smart glasses failed in the past because people didn't like the design very much

(3 smart glasses failed in the past because people didn't want to pay for such expensive tools

@ smart glasses failed in the past because people weren't attracted by the technology
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Questions from the Students News:

Last summer, the Japanese government changed its guidelines on wearing masks against
COVID-19, but many people did not take them off. In what situations do you think you don't have to

wear a mask? Or in what kind of places do you think you should wear it?
WEAEDE, HARBUFIZ COVID-19 (Hriflaa ) A< A2 EMITA R4 V2 EHELF L7225

ZLDANPIATZHNLERATL, d%icld, EOX)BYMTYAZ 25T H5LEN R ER
WEThe T, EQX)BYITIAZ 2T HRELZEH T h

-10-









